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Are there any
cultural or political
topics that you
want to highlight
or stay away
from?
ERBEBRIEN
ME-E?

Is humor
appropriate or not?
And if so, what
kind?

R IIRUARR ?

Will engaging the
audience with
questions be
offensive or
strange?

en e ?

Are there other
non-native
speakers in the
audience?

Will you have

to simplify your
language?
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2 Professional backgrounds &5
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o In the past, have any e

Are they salespeople
or technicians,

of the audience
members been
employed by other

In the past, have any
of the audience

members been
employed by other
significant companies?
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managers, or
entry-level staff?
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significant companies?
BB R A T R ?

3 Technical knowledge =40
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What is the
audience’s field of

expertise/level of How many years of

How familiar is your

audience with the education? experience in the field
technical parts of your ERNEXNHERE do they have?
presentation? Faf] ? BRREEXNTFE
ERH R EEN Y 2 BRI ?

ERfAl ?
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4 Opinions and values #8;XE2{E{EER

T2 %15 %3 0 "TThe fool persuades me with his reasons;
the wise man persuades me with my own. (&% A2 HAR
A BHEIREZEAREA ) |
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BERY T EMFRIIS
What is the audience’s position regarding the subject matter?
> Is your audience already for or against what you are going to say?

ERHEHREIRE

What is the audience’s feeling about you as the presenter?
> Are there people in the audience that know you?

ey

RERYEHRERERES T ?

Will they be skeptical or supportive?
» What are the audience’s expectations?

EREIENEHRA
What kind of presentation is the audience used to?
» What is the audience’s standard of excellence?

EREFEEH BREsEE ?
Are they attending because they want to be there?
> Do they actually care about what you have to say?

ERENEHHRERMEEN ?
How will the audience benefit from the presentation?
» Can you give them valuable information?

0 NSRRI 7
What kind of information would be valuable to this particular audience?
» What motivates the audience?

» How can they be inspired to act or buy?

10

CE RFE 1 BHMHE



Learning About the Audience © Eﬁiﬁﬁﬁ%ﬁﬁ%w

Methods of background information research
MRS R TTE
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Speak to the

individual audience Send a

members a few days questionnaire or

or weeks before the  survey to all audience

presentation via members.
e telephone or e
email.
Ask audience \ / Talk with their
members to complete co-workers or

an evaluation managers.

form after your
presentation.

~—

o

Research current
data on their industry
and company.

Talk to the
audience after
the presentation to
confirm that they got
your message and
their needs were

(6] (5]

met.
Ask questions Talk with them
during the directly right before
presentation. the presentation
begins.
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Imagine that you are a sales representative from an American
car dealership that specializes in hybrid cars. You have been asked
to give a presentation to a group of city counsel members who are
considering purchasing hybrid vehicles for the city’s public works
department. The city is rapidly growing and has about 82,000 people
with a modest downtown core, many parks, clean air, and a number
of booming commercial and residential areas throughout the city.
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The audience is a group of mostly liberal city counsel members
who want to know the general benefits of hybrid cars and the specific
benefits of employing their use in this situation.
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General Benefits Ez:788 | \
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Q Cheaper running costs A 1% B

It costs almost $940 less a year (based upon 15,000 miles per
year) to run a hybrid car.

ER—WERBNE  —FWNEEAREI 40 %T (UBF—BATHER
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Q Audience specific benefit #4 i %1% ik

The cheaper running cost of hybrid cars will save money for the
city’s taxpayers.
HBEETRIAEIE - BREEZHAATARNIEE -

Q Better mileage # 1+ #)HAtk&H

In ideal conditions, this hybrid car is capable of 45.83 miles
per gallon.
TEREMREET » E—INmoVHEEH 45.83 AERIIEEE ©

Q Less air pollution i % £F %
Hybrid cars can reduce air pollution by 90 percent.

HEBERDHA 90% MNZRITRE -

Q Less global warming &% 2#kig 1t

Increased fuel efficiency also results in less production of carbon
dioxide, a major factor in global warming.
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