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1 Politics, culture, and language
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Are there any cultural or
political topics that you want to
highlight or stay away from?
REBER AR KSR 2R M

FE?

Is humor appropriate or not?
And if so, what kind?

R A 7
ZRAMES 7
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Will engaging the audience e
with questions be offensive or
inappropriate?

RERERE ?

Are there other non-native (4]
speakers in the audience?
Will you have to simplify your

Ianguage?
LHEIBRER ? 2EFHE
D%ﬁﬁ‘ﬁ ?
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2 Professional backgrounds H¥#% 5

BHRHARAANBEE SRR ENEM - THMMANITFESE  BOKE
BAR » EIFRERENARKTESL °

Have any audience e

members been
Does the audience employed by other Are there any mutual
include salespeople, major companies? relationships with
technicians, qETm (TR H /N F]NE 7 | previous employers?
managers, or BRI ETANEEE
entry-level staff? (& ?

BRIBRE LA R 7

3 Technical knowledge =404

ZIHHEBREBENEN > RUMYHREIERBINRE - HERRNZ
EHH - ERPLUBEERENASBEEN—EfWMADT S LBFIHHRE

A0l -

What is the

audience’s area of
How familiar is your expertise/level of How many years of
audience with the education? experience in the field
technical parts of your | mZpymfmzsieE | does the audience
presentation? ] ? have?
ERHERTEN Y 7 BRI EFRBINFE
R ? ANAR B A AT 2
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T2 %42 %3 ¢ ' The fool persuades me with his reasons;
the wise man persuades me with my own. ( &% A2 RAR
A BEAREZIZRREA - )

UTR—ERANHE  BRFAEEHRAREBNEEE

B R RN 5

What is the audience’s position regarding the subject matter?
» |Is your audience already for or against what you are going to say?

ERYEHHRENRE

How does the audience feel about you as the presenter?
> Are there people in the audience who know you?

ERYHBRBREIRES R ?

Will audience members be skeptical or supportive?
> What are the audience’s expectations?

ERBENEHRA
What kind of presentation is the audience used to?
» What is the audience’s standard of excellence?

9 9 LS 2 0 B B i 7
Are audience members attending because they want to be here?
» Do they actually care about what you have to say?

oo )

RSN EHRER SN ?
How will audience members benefit from the presentation?
» Can you give them valuable information?

EENHERRER?
What kind of information will be valuable to this particular audience?
> What motivates the audience?

» How can audience members be inspired to act or buy?
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Methods of background information research
MRS RMHA T

0 (2]

Speak
to individual Send a
audience members questionnaire or
by telephone or email ey to all audience
a few days or weeks members.
(8) before the (3]
presentation.
Ask audience \ / Talk with people’s
members to complete coworkers or
an evaluation managers.
form after your
presentation.
Talk to the o

Research current
data on the industry
and company.

audience after
the presentation to
confirm that people got
your message and

their needs were 6 6
met.
Ask questions Talk with audience
during the members directly
presentation. right before the

presentation begins.

| ERSIRETHVRRNER] © BAEBZNETEF - IS ENRBTETE RIS ©

2. FEGNRERIGPTEORR

. AIRTOVBE BN EER ©

4, HERHROEENNTETHR

). ERSIRENARPETRINZENE - IR ERERE -

6. EREHEITIFIRERERE ©

1. SRR T 2 RER R A5, © HEsRIROVENESBEERBE - MRMIFANFEREESHE
8. MTEWER - FRRW—MERRAEE -
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Scenario t&#15iE

|

Imagine that you are a sales representative from an American
car dealership that specializes in hybrid vehicles. You have been
asked to give a presentation to a group of city council members
who are considering purchasing hybrid vehicles for the city’s Public
Works Department. The city is rapidly growing and has about 82,000
people, with a modest downtown core, many parks, clean air, and a
number of booming commercial and residential areas.

BRIFR—BEE  BER—EYEBENEDECHT - ATE

SKIRE —Bf M EMAAER - P EEZERATHFEREMEE o RPTEHVH
MmEREERE > ADHNAB-TA @ mMPOBNEXNED  TARBHFZA
 IERHEE 0 W EEERNBERTER © /
The Audience g% s

~

The audience is a group of mostly liberal city council members
who want to know the general benefits of hybrid cars and the specific
benefits of employing the vehicles in this situation.

BROHRE-—EHFRMAMOMEES @ IR IHHEENELE
&%&i  DURETEERIBIR MEMOVFRIZEER
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General Benefits E2::6087 ) \

Cheaper operating costs 585 AKEE

It costs almost $940 less per year to run a hybrid car (assuming
15,000 miles of driving per year).

LE-MHEE - —FHNTREARER 940 =t (BREREFFIREER 15,000
RE) o
Audience-specific benefit RIS ETHRE

The cheaper operating costs of hybrid cars will save money for
the city’s taxpayers.

HEBEEENNKIE @ BEENEEMEZMNRAPTRIBIRE

Better mileage SE{EHYIERERIR

In ideal conditions, a hybrid car is capable of 45.83 miles per
gallon.

ERERET - E—0m0VBRER BEER 45.83 REHVEERE ©

Less air pollution g e T3
Hybrid cars can reduce air pollution by 90 percent.

BEERERY 90% R THRE o

Less global warming p&{E2EREE(Y,

Increased fuel efficiency also results in lower production of
carbon dioxide, a major factor in global warming.

PARHE R REIE D0 URI D 2 IRBR U ER——— S L BKAVBEAE -
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