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[. FASHION VOCABULARY [ iAHR F52

Types of Clothes and Accessories / BREREC {4
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15. sunglasses
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16. cell phone
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M high street B@iE#T 1 pinnacle J&IE

[I. MAIN ARTICLE
SCFERERE @

What are you wearing today?
High street, vintage, or designer
brands?

Our choice of clothes sends a
strong message to other people.
Wearing clothes from high street
stores says, “Hey, I'm just a regular
kind of guy.” A vintage outfit
suggests confidence and creativity.
And according to a 2013 study by
the University of Minnesota, women
wear designer brands to show their
high status and warn others to keep

away from their men!

SRS ENITEETERM - EHKE
SR R AT Al An e 7

BHNFESEMAZRTRIUAR - &
FERMEENRZ "HIARBEEEA S BB
EEEHASARZEBEMRIE - MRERR
EREARSBIN 2013 FATHMIM AR - 1t
FERFRERBNEN > HEREREFEBC
AYRALARIBAL - EMIEBEFE S E - EERMA
SRERERER !
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& vintage clothing
B ARER

Designer brands—brands that are shown as a collection of clothes
or accessories at one of the major fashion weeks in London, Paris,
New York, or Milan—are certainly expensive. Only the very rich can
afford these products, and they must often get on a waiting list to buy

the most sought-after pieces. The iconic Birkin handbag by Hermes

reportedly has a waiting list of more than six years! However, these
days there are many ways for average people to get a taste of the
designer lifestyle.

In recent years, some fashion designers have released a “diffusion
line.” This is a line of clothes that stays true to the style of the high-end
“parent” brand but sells for lower prices, for example, CK by Calvin

Klein. Designer perfume, which can be purchased for less than $100,

has also proved popular; at the pinnacle of his fame in the 1990s,

Calvin Klein sold 20 bottles a minute of his trademark fragrance, CK

One, which can be worn by both men and women.

RETA R ERAE  WEREERAR - B OTKRERRFEBRR—RIN
R - EESFTHBRNKET BESIE ﬁﬁﬁﬁ%\/@ﬁﬂ%ﬁ%%? EEERSIRIR

NER  BEESFLNKHERASE  RELEDKHRIARENUR | TR LR D
BEFE Tt KEACEREARMERANRE -
MER > RERERFTMMHED TEE,  SERGIRENEESRENERE - S

FRIFLZHT R H20 Calvin Klein A9 CK o ﬁﬁT\ £ 100 =TT E S BREERF -
Calvin Klein 2RI NEBERIEZZIE B > S2B8UEH 20 B EANALHEPMEERK TCK
Onej o

J Chanel &5 (&hE4#) J garments BRZE

& Karl Lagerfeld (1933-)
@ - futgEE
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N boutique & SE

In addition, there has been a series of successful collaborations
between designers and high street stores. In 2004, when Chanel
designer Karl Lagerfeld was asked to come up with a collection for H&M,
it sold out within hours. (Stories even emerged of customers physically
fighting over the best dresses, which were later resold on the Internet
for many times their original price.) Buying vintage designer garments,
either online or from a boutique that specializes in used clothes, is
another option for shoppers on a tight budget.

But why are we so attracted to these designer brands? Can a sweater

really make us feel and appear more powerful?

Eoh - % EIRRERET A T E R R IE R A FRIERE - 2004 & > BRENRTEIF
W REERRES HAM REHRERY  BUNRALZNER (EEEHEERENERBNX
BIMRLUSHREZENEREENER) - LENEFTE_FRNBREBEESHIRTR
mhE ARG TARTEEERESNS —ERYEE -

B HAERMESNIRZRERENRS ? —HEB 2 ERERE BN ESPTR &
BHRADE ?
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N haute couture (#2718 ) Sk iErsH

In fact, everyday items such as sweaters are not generally seen at
fashion week shows. It is common for journalists to make fun of haute
couture because it is rarely practical or commercial: Models often fall
over on the runway because of dangerously high heels, or they are forced
to wear garments that expose intimate areas of their bodies. Who wants
to dress that way in the real world? Perhaps the University of Minnesota
study is right, and it is not the clothes themselves that we desire but the
respect of other people. In the modern world, wearing luxury brands is

simply a way to communicate how wealthy and successful we are.

FEL REBNFSRELAUABHREBCEEARER RLESERSRETRRNINE
RALERMHEFABEFOATE - BEREAFEBSNERSEEMAMRS CESHNS
R RBEE DARNRBENR - RELER  #EBRNER ? NFHEHRERENHRES
B BPIERNALIFRHAS > MEMANEE - ZRALGE  BFLREBRRERSEHA
BB EREe R -
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Reading Comprehension Questions / &I

1. What is the main subject of the passage?
a. The benefits of online shopping.
b. The dangers of being a model.
c. The popularity of designer brands.
d. The price of vintage garments.

2. Who or what is “CK One”?
a. A famous designer. b. A fashion magazine.
c. A boutique in Paris. d. Atype of perfume.

3. What is the advantage of buying vintage designer clothes,
according to the passage?
a. They cost less than new designer clothes.
b. They are more interesting than new designer clothes.
c. They are better quality than high street clothes.
d. They don’t sell out as quickly as high street clothes.

4. What is the meaning of collaborations in the fifth paragraph?
a. Garments that are suitable for men and women.
b. Managers who do not treat their employees well.
c. Projects worked on by two or more people or groups.
d. Money that is made by a company in one year.

5. How does the author get the reader’s attention at the start of the

passage’?
a. By asking a question. b. By telling a joke.
c. By giving a definition. d. By using a metaphor.

Theme 1 - DESIGNER FASHION 12
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[II. DIALOGUE &% g4

1 Scenariol/ &5 1

Andy: And now let’s talk about the latest collection
by Davina Colby. She’s really done something
different this season, hasn’t she?

Ralph: Yes, she has. This is a brand that is known for
being traditional, but some of the pieces from
Davina Colby’s latest range are quite shocking.
Look at this skirt, for example. It’s made of
leather, and it’s really short, not to mention tight.

Andy: It certainly is tight! It’s not the kind of thing we
expect from this designer at all. Do you think the
collection will be a success?

Ralph: I'm not sure. Davina Colby customers tend to
be middle-aged and prefer more conservative
clothes. On the other hand, perhaps she’s taken
a calculated risk—it could attract a new, younger
customer. Some of these established brands need
to adapt to survive.

Andy: You could be right. OK, let’s move on to the new

range of accessories from Paul Harrison . . .

208 © BIRIENEER - REEHRHRRRIIE - tE—SFRENZE
ABEB—# A2 ?

SR =W - EEmERUEGREKES  NREED - REESHRIIN
HAERANSAET - PINEHET ERERME - MARE
BRES -

78 BENRMEE | BRI ET2ERMARERE - RBRER
HOBRFEE 25 51 B HH 23 i S 15 2

SR BMAEE - ZHH - PEHARXLUPEEERRAT > MAR
FERRBRTHKRE - Z—HH > HFHBR/ES—H BRI
BEARS I BRFRINES - XLKEH B RN AIREE R
EmEEERFTE -

o8 © EHRRHEM - L MAREREERE - BWEBEFTELNRMS
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2 Scenario2 /(&8 2 ﬂf

Jean:
Lola:
Jean:
Lola:

Jean:

Lola:

Jean:

Lola:

Jean:

Lola:

Your bag is gorgeous! Is it new?

Thanks! Yes, it was a birthday present from my boyfriend.

Wow! It looks expensive. Is it a designer brand?

It’s Prada. I've never owned a designer bag before, and to be honest,
I'm terrified of losing it! You know how forgetful I am.

I don’t think you’ll lose this one! I'm so jealous.

I could never afford something like that.

I never buy designer brands myself, but since it was a gift . ..

You lucky thing. I'm embarrassed by my bag now! I've had it for years.
Well, why don’t you treat yourself to a new one?

There’s a new vintage boutique downtown.

Is there? I haven't heard about it.

I love vintage stuff—this undershirt is from the 1970s, you know!

It belonged to my mom.

It’s amazing! I feel like going shopping now.

Shall we check out this store together?

N accessories Bt

- vintage boutique
EhRRE
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3 Listening Practice / B&/7;RIES

1. What is the topic of the conversation?
a. Buying makeup.
c. Aninteresting book.

b. Designer clothes.
d. A fashion program.

2. Which sentence best summarizes the woman'’s opinion?

Q

. Luxury brands are a waste of money.

b. High street clothes are unfashionable.
c. She doesn’t have time to go shopping.
d. She thinks the man needs a makeover.

Which sentence best summarizes the man’s opinion?

a. He doesn’t care if people think he’s a nerd.

b. He doesn't think people should be judged on the basis of their clothes.
c. It’simportant to find your individual style.

d. It’s worth paying more for quality items.

4. What does the man say is the problem with the woman’s outfit?
a. Her clothes don’t match.
c. Her blouse is old-fashioned.

b. The colors are too bright.
d. She looks uncomfortable.

English Color Names / 8% &FfEHE X

mustard turquoise fuchsia lime green beige
TR BEfkta AN A Aok Keth

maroon lilac navy blue khaki coral
DY) REEE TR RHE ARG
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5 Useful Sentences / BB HI4H)

1. There’s a new boutique on the high street. It specializes in vintage clothes.
FEE LR Y —REBEBESRMIERE

2. The designer’s resignation was due to criticism of his work.
B2 T AN E B (F B S ST T BEAs o

3. She’s working as a sales assistant in a boutique on Second Street.
MEE _HFN—REREEEHEEE

4. Our best-selling product last year was this striped silk scarf.
ERAAMERMEENEEES -

5. According to the article, long skirts will be fashionable next season.
RIBERXENT L REGE FERTED -

6. Ilove your design! | wish | could come up with something like that.
HHEEMRIRET | EAZHNEBEARSRNFR -

7. All these newly released dresses are available at discounted prices now. =%
BB ENFRIRE T E

=

R

—

8. His trademark outfit was white pants, a white shirt, and red sneakers.
it IBREE I B E B e RIER B B M AL & NmEE -

9. Don’t copy other people. Just be true to yourself.
HEBRBE O @ AIERAEMA -

10. The woman is very rich and lives a life of luxury.
EREITIIFEEEHRERENLE -
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IV. CULTURAL NOTES
SNAbEEED @8

1 Notel/%z21

;;;;;;;;;;

Coco Chanel
A « HE

- Coco Before Chanel (2009).
Several movies have been
made about Coco Chanel.
(FELEERE) o\ -
ERRIOMEEERE K%
o

A Coco Chanel was one of the most celebrated
Coco Chanel . .
(1883-1971) fashion designers of the 20th century, and also one

T - FRR

of the most controversial. She was a fantasist who

told lies about her parents, a traveling salesman
and a laundry woman, in order to make her simple
childhood appear more glamorous. Even her name
was invented! She was born Gabrielle Chanel, but
as a young nightclub singer she took the new name
of Coco.

At the start of the Second World War, Coco
closed the Chanel fashion house. Many people
believed that the conflict was simply an excuse
1 Paul Iribe to fire all her employees, who had been asking

(1883-1935)

RE - (PEL for better working conditions. Coco had a strong
dislike of Jewish people and became romantically
involved with a German officer during the war; she
may even have worked as a spy for the Germans.
She also funded an anti-foreigner newsletter called
“Witness,” which was written by another of her

lovers, the illustrator Paul Iribe.
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J Chanel advertisement E&RE%

CHANEL

CHANEL BOUTIOUES &

A - BRRE 0 MEREAHE LGS FE
MBS — - E—ERETENA  BEAET
MRBERESRNLE  BRERKRET  BRER
AECERNEERFEBOY  BHNETHEHE
B | AR EEREESR - H55% (Gabrielle
Chanel) - EREBHECRERFE  ABECKER
Fa[A], (Coco) -

ERMRABYE  TARESREEATEM ,
RE - HF2ANREEENRETA » RRBARFEMRAT y§ | CHANEL
BEIMHED  RASIMAREHERE RIFN IS -
8- WAHMAABERR  WHBIWEEL—4 > signature scent of
BEE  EEARMABERN - MR RSIESINE A the House of Chanel,

EAU DE PARFUM

) Chanel No. 5
B (ERE) BT AZARMNS —MBEA—HEE ELZEUTHMEK [ EZ
RRZE - FEL - 555k, °
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Brand Name

Pronuncilation

v i A i N R

American

ck

CalvinKlein

Calvin Klein

[‘kalvon klain]

ANNA SUI

[‘eeno swi]

British

BURBERRY

LONDON

Burberry
['b3,ber]

JIMMY CHOO

Jimmy Choo
[‘dzimr ‘tfu]

a’%"‘;’ 4. ChristianDior

agnes b. Christian Dior

[‘anies be] " [krstfon di‘oe]

Chanel Louis Vuitton

[[o'nel] ; [Mui vi‘ton]
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Italian

&
e §

HERMES

PARIS

HERMES
[,emes]

,,,,,,,,,,,,,,,,,,,,,,,,,,,

®

PRADA

GIORGIO ARMANI

3 VERSACE
GIORGIOARMANI | Prada Versace
[‘dzordzor,a (la),mani] 3 [‘prada] [ve (1) ‘satfi]

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

BVLGARI

BVLGARI

- Salvatore Ferragamo |
| [bal'gari]

i ['savadole felegamd] |

Gucci
['gu'tfi]

e RF x4 BUMA
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